
EMPOWERING 
EARLY EDUCATION

GREAT MINDS 
START HERE.
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TEAM
MEET THE

OLIVIA ADAM ISOBEL BARTELS JOSE SEGUNDO
Marketing Business Analytics

GARRETT RUPERT
Finance

DANNON LOTZ
Marketing
 Spanish

Computer Science
Physics
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95%
of children’s brain 

development occurs 
by the age of 6

(Grigorenko, Brain development: 
The effect of interventions on children and adolescents, 2017)

What would be the best practices for a 
non-profit Tackling such a challenge?
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Mission

Unlocking untapped potential
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Emphasizing Growth

Kroger As A 
Key Growth 

Catalyst

Adjusting 
Teacher 

Compensation

Leveraging OSU  
Student 
Network

Optimized 
Advertising 

Approach

Exclusive 
Community for  
Valued Donors



Leveraging OSU  
Student Network

Unlocking Untapped Potential

Kroger As A Key 
Growth Catalyst
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Adjusting Teacher 
Compensation



GROWING WITH 
KROGER
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Zero Hunger | Zero Waste Action Plan

Build Stronger 
Communities

Collaborate

Inspire 
Change

End Waste
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What This May Look Like

• $105,803 In Food  

“Since 2018, the Zero Hunger | 
Zero Waste Foundation has 
directed more than $59 million 
to organizations that are 
aligned with our mission to 
create communities free of 
hunger and waste.” 
(Kroger, 2023)

• $170,756 In Consumable Supplies  
Columbus Early Learning 990 (2023)
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In Reducible Costs

$276,559
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TEACHER COMPENSATION
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